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• ^Advanced- and expert-level players 
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industry publications, including InQuest Gamer,

previews) at the Wizards of the Coast5 
website: www.wizards.com.

2000 World 
Championship WOC 
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EY SALES POINTS
These are the best decks in the world today.

These decks contain some of the most powerful 
.tgards in file Standard environment.

These decks will teach your consumers to be 
better players.

ORDERING INFORMATION
Contact Merchant Relations at 1800) 821-8028 or 
(425) 204-7200 for more information about the 
Magic: The Gathering trading card game, or visit 
the company’s website at www.wizards.com.

ARKETING SUPPORT
In-store point-of-purchase materials (Contact 
Merchant Relations at (800) 821-8028 or 
(425) 204-7200 if you aren’t currently receiving 
these materials!)

• Advertising in popular trade and consumer-

Sctye, TopDeck' . and Comics Retailer magazines

• Prize-supported promotions in industry magazines
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Sding card game enthusiasts (males, ages 12-24) 

ayers of electronic strategy games, electronic 
ooters, Pokemon '* TCG. Star Wars TCG, Young 
di TCG. and Risk
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like InQuest Gamerand TopDeck

• Promotions and support (including product 
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■: 1995 1996. and 1998 Nintendo. Creatures, GAMEFREAK. Pokemon is a trademark of Nintendo.
Wwas OF TM Coesr. Magic: the Gathering, Magic; and the -,r logo are trademarks of wizards of the Coast. Inc Most product names 
are trademarks owned by the companies that publish those products. Use of the name of any product without mention of trademark 
status should not be construed as a challenge to such status, £ 2G00 Wizards.
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